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OUR MANIFESTO
We believe that bigger isn’t always better and that there is something 

inherently good in a day’s hard work. We believe that friends can be found in 

unlikely places and that nothing matters more than family and community. 

We believe that every day is full of potential and that miracles are mixed in 

with the everyday scene.

We believe in seeking balance between hard work and play: a lazy Saturday 

making turns on trails or casting a fly at a rising trout in the middle of a 

hatch; checking in on a friend and neighbor to see how they’re doing or 

lending a hand for a city cleanup project. We believe failure is success as 

long as we learn from it. We believe in doing our best and taking any 

who will join us along for the ride.

We believe in grit, faith and in pushing past our comfort zone in order to try 

something that scares us every day. We believe that joy is found in simplicity. 

We believe that beauty surrounds us. We love where we live, we live where 

we love. We believe in the joie de vivre! We believe in celebrating history in 

the making. 

We hope you will come along with us on our journey to share Heber Valley’s 

Positive Community Voice. We need you!



our reach
28,000 Readers Annually.

Heber Valley Life magazine is circulated 
to over 7,000 readers each season. As a 
local lifestyle publication, our focus is on 
adventure, food and drink, arts and culture, 
health and wellness, community news, our 
neighbors and real estate. 

For advertisers looking to reach Wasatch 
County customers with a professional polish 
and a positive local community voice, Heber 
Valley Life is unmatched.

our delivery
Direct Mail 
Heber Valley Life magazine is mailed to 
approximately 22,000 residential homes and 
businesses annually. At least one complimentary 
copy will be delivered to every physical mailbox in 
Wasatch County every 9 months.

Subscriptions 
Subscribers are the first to receive magazines each 
season. With a national spotlight on the Heber Valley, 
our reach has expanded nationwide with subscribers 
from coast-to-coast. 

Digital Viewers 
Over 5,500 unique visitors browse our website 
monthly at hebervalleylife.com. Readers can access 
our digital flipbook, view individual articles from past 
and present issues, and stay current with weekly 
news stories which are posted regularly to our 
website and social media pages.

Select Retail Outlets in the Heber Valley  
Copies retail for $10/each. Vendors include Lee’s 
Marketplace, Ridley’s Market and a selection of 
strategically-targeted local businesses.

Visitor Rooms in Wasatch County 
Heber Valley Life is circulated in every hotel room at 
the Zermatt Resort, Homestead Resort, guests of the 
Mountain Valley RV Resort and select local bed and 
breakfasts within Wasatch County.

Heber Valley Visitor Centers & Local Vendors 
Copies of Heber Valley Life are provided to the 
HV Chamber of Commerce and Midway City to be 
distributed in welcome packets.

OUR AUDIENCE
the numbers

	28,000  	 readers

	 5,500  	 average monthly	
		  website visitors

	 2,500  	 social media  
		  followers

	 04  	 publications each 	
		  year

	 08	 years published

	 30  	 printed publications
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FULL PAGE PREMIUM

$1,795
	         (WITH ANNUAL COMMITMENT OR $1,895/SEASON)

PRINT PLACEMENT – FULL PAGE  
ADVERTISEMENT PREMIUM PLACEMENT
• Guaranteed advertisement placement 
	 (based on availability)
• Logo recognition on inside back cover page,
	 “I Support Heber Valley’s Positive Community Voice”
• Full creative services are available

DIGITAL PLACEMENT –  
HEBERVALLEYLIFE.COM 
• 728x90 home page leaderboard digital banner with  
	 reciprocating link to your website 
• Logo placement on our “I Support Heber Valley’s 	
	 Positive Community Voice” page

SOCIAL MEDIA – @HEBERVALLEYLIFE 
• 2 posts, per season, Instagram, Facebook
• Authentic social media marketing endorsement or 	
	 product mention to over 2,500 relevant followers
• Shout-out recognition as a Positive Community 	
	 Supporter

54 NORTH MAIN, HEBER CITY, UTAH 84032 

435-657-9679  |  INFO@HEBERVALLEYLIFE.COM 

WWW.HEBERVALLEYLIFE.COM

SEND MATERIALS TO: info@hebervalleylife.com 
Heber Valley Life magazine reserves the right to reject any advertisement at any 
time. Advertisers and advertising agencies assume full liability for all content, 
including text, representations and illustrations of advertisements. No cancella-
tions are accepted after closing date. Advertisers may change artwork with each 
publication. Approval requests will be sent to the advertiser before each edition 
of Heber Valley Life magazine. If new artwork files or revision requests are not 
submitted by the advertiser before the material deadline, the advertisement will 
continue as in the most recent published issue. 

Pricing listed is per publication season (WINTER – SPRING – SUMMER – FALL).

Annual agreements receive $400 discount, $100 for each publication.

Learn more about the communities, 
real estate, and the real estate market 
of the Wasatch Back.

Scan the QR codes with your 
smartphone’s camera to view these 
in-house publications online.

COMPLETE SERVICE ADVANTAGE  /  (435) 649-7171  /  BHHSUTAH.COM 
RESIDENTIAL  /  MORTGAGE/LOANS  /  COMMERCIAL  /  RELOCATION 
PROPERTY MANAGEMENT & LONG TERM LEASING  /  TITLE & ESCROW SERVICES

©2024 BHH Affiliates, LLC. An independently owned and operated franchisee of BHH Affiliates, LLC. Berkshire Hathaway HomeServices and the Berkshire Hathaway HomeServices symbol are registered service 
marks of Columbia Insurance Company, a Berkshire Hathaway affiliate. Equal Housing Opportunity.

@BHHSUTAH

It’s time to get real about real estate. We’re more than just real estate professionals helping people buy and 
sell property. We are also real people helping other real people find the perfect home. We build communities 
and lifelong friendships. We’re reliable, forthcoming and trustworthy. Not only that, we’ve been helping our 
future neighbors find their dream homes since 1976. So, talk with us at Berkshire Hathaway Utah Properties 
and let’s get you settled without ever settling for less.

READY TO GET REAL 
ABOUT REAL ESTATE?

Utah Real Estate
Market Overview

WASATCH BACK 
REAL ESTATE MARKET OVERVIEW

STATS

Communities and Lifestyle 
of the Wasatch Back

Wasatch Back
Real Estate Portfolio
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BOOM! ROASTED!
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MOE’S GRILL
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24  health + wellness
10 TIPS
TO HELP YOU REACH YOUR 
HEALTH AND FITNESS GOALS

26  arts + culture
ART WITHOUT WALLS
WASATCH PLEIN AIR 
PARADISE COMPETITION

28  neighbors
FROM PASSION TO PLATE
THE INSPIRING STORY OF 
CAROLINA GELEN’S CREATIVE 
CULINARY SUCCESS

JODY MORGAN
MEET WASATCH’S NEW HEAD 
FOOTBALL COACH

34  community  
A LABOR OF LOVE
HEBER VALLEY SELF-RELIANCE 
GROUP

THE HEARTBEAT OF 
HEBER  VALLEY
WASATCH COMMUNITY 
FOUNDATION 

MEET THE CANDIDATES
RUNNING FOR THE WASATCH 
COUNTY SCHOOL BOARD OF 
EDUCATION

GREAT EGGS-PECTATIONS
HEBER VALLEY’S BACKYARD 
CHICKEN CRAZE

44 shop local 
SUPPORT OUR 
LOCAL HEBER VALLEY 
BUSINESSES

46  restaurant guide  
EATING OUT IN 
THE HEBER VALLEY 
MENU LISTINGS FOR ALL OF 
OUR TASTY RESTAURANTS

contents

 STORY 
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INFO@HEBERVALLEYLIFE.COM

WE WOULD LOVE 

TO SHARE YOUR

STORY!

SAVE $400
with an annual sponsorship



FULL PAGE

$1,295
	         (WITH ANNUAL COMMITMENT OR $1,395/SEASON)

PRINT PLACEMENT –  
FULL PAGE ADVERTISEMENT
•	Right hand read page guaranteed placement
•	Logo recognition on inside back cover page,
 	 “I Support Heber Valley’s Positive Community Voice”
•	Full creative services are available

DIGITAL PLACEMENT –  
HEBERVALLEYLIFE.COM 
•	300x600 digital banner with reciprocating link to  
	 your website 
•	Logo placement on our “I Support Heber Valley’s 	
	 Positive Community Voice” page

SOCIAL MEDIA – @HEBERVALLEYLIFE 
•	1 post per season, Instagram, Facebook
• Authentic social media marketing endorsement or 	
	 product mention to over 2,500 relevant followers
• Shout-out recognition as a Positive Community 	
	 Supporter

54 NORTH MAIN, HEBER CITY, UTAH 84032 

435-657-9679  |  INFO@HEBERVALLEYLIFE.COM 

WWW.HEBERVALLEYLIFE.COM

TOM STONE
 “I moved to the valley in 1986 and graduated 

from Wasatch High School in 1988. After 
graduating from the University of Utah, I came 
back to the valley to work in the mortgage 
industry, and have been here ever since. I married 

a wonderful girl with [generational] family roots here in the valley. We 
raised all four of our children here, with our granddaughter starting 
kindergarten in the district this fall.”  

“Preparing students for real life, real-world opportunities, 
so they aren’t scared to go into the workforce and create a 

space and place for themselves and others, as well as get involved 
in community issues themselves. This begins with giving them this 
opportunity during their school years. This is happening already in 
the CAPS program, but to also make it [opportunities] more available 
to the student population, and show them the diverse ways they 
can contribute and make a living for themselves and their future 
families.”  

BRAD EHLERT
“Hi, I’m Brad Ehlert. For more 
than 20 years, my career has been 

dedicated to improving schools. My 
focus has been on building safe and 
effective learning environments. With 

a background in technology, I’ve created software and 
hardware solutions to enhance classrooms and help them 
feel secure. This includes everything from better sound 
systems in classrooms to emergency alert systems. I’m a 
proud Midway resident with my wife and three kids. One has 
graduated from Wasatch High School, and two are currently 
attending schools in our district. Seeing fi rsthand the impact 
of our schools on young lives fuels my passion for this work. 
I’m committed to working closely with school districts to 
make the most of their resources. By implementing smart 
solutions, we can create schools where every student feels 
safe and inspired to learn.”

“Our schools face big challenges. Taxes are going 
up, but it’s hard to see where all the money is going. 

People in our community aren’t always on the same 
page about what our schools should be. If I’m elected to 
the school board, I’ll make sure we’re open and honest 
about everything. You deserve to know how your tax 
dollars are being spent. We need to work together to 
fi gure out what kind of schools we want for our kids. I 
am committed to listening with an open mind. I want to 
understand our community’s priorities, and to communicate 
and advocate for those with the board and district 
administration. Choosing the right leader for our schools is 
really important. When the time is right, I’ll make sure we 
fi nd a superintendent who listens to everyone and has a 
clear plan for the future. We also need to be smart about 
how we spend our money. Our high schools are getting 
bigger, but we can’t keep raising taxes. I’ll work hard to 
fi nd ways to make the most of every dollar. By fostering an 
environment of transparency and inclusive dialogue, we can 
bridge divides, build trust, and work together to support 
our students and schools effectively. Let’s work together to 
build the best possible schools for our kids.”

“I’ve never worked alone and solved anything really 
meaningful…I’ve always worked in groups, whether that 

is at my employment with my team, CAPS with the board and 
the teachers, coaching my sons in Little League throughout the 
years, or volunteering on many levels in the community. I’ve never 
been able to truly assist or solve much in any capacity by myself. 
I like to get out there and hear what others are saying and see 
common ground and then get to work and build something for 
the greater good.”  

“To represent those who don’t have a right to vote based 
on age restrictions; they are fi rst and foremost.  Other stuff, 

like budgets and taxes, are important, and believe me, I have 
something to say about that, but students are the priority.”

“My work in different schools has taught me how to listen 
to different points of view and fi nd solutions that work for 

everyone. I excel at building strong, collaborative teams and 
fostering open dialogue to ensure every voice is valued. I believe in 
creating an inclusive environment where everyone feels empowered 
to contribute their unique perspectives. This not only leads to more 
creative and effective solutions but also strengthens morale and 
cohesion. I have a proven track record of building consensus and 
driving collective decision-making. My goal is to give everyone a 
chance to share their ideas. By actively listening to team members, 
understanding their needs and concerns, and leveraging their 
strengths, I can facilitate a collaborative process that yields 
positive outcomes. I am confi dent in my ability to navigate complex 
situations, mediate confl icts, and build trust among team members. 
I want to create a team culture where everyone feels heard, 
respected, and committed to achieving shared objectives. This helps 
us come up with better ideas that will serve the variety of students 
and families in our district.”

“School boards are the governing bodies that oversee our 
school districts. They’re responsible for making sure everything 

runs smoothly and effi ciently, with a primary focus on providing 
an excellent education for every student. School boards have a 
big job. They set the rules for the district, decide how to spend 
the school budget, and hire and evaluate the superintendent. This 
means they’re in charge of making sure the schools have everything 
they need to succeed, from textbooks and technology to qualifi ed 
teachers and support staff.

But their role goes beyond just managing the schools. School 
boards are also the connection between the schools and the 
community. They listen to what parents, teachers, students, and 
other community members think about education. Their job is 
to make sure the schools are meeting the needs of the entire 
community. To do this effectively, school boards need to be open 
and honest. They should be transparent about their decisions, 
explain their reasoning, and welcome feedback from the community. 
By building trust and fostering open communication, school boards 
can create a strong partnership with the community that benefi ts 
everyone, especially the students.”

Seat E: Tom Stone vs. Brad Ehlert  (Midway)

SEND MATERIALS TO: info@hebervalleylife.com 
Heber Valley Life magazine reserves the right to reject any advertisement at any 
time. Advertisers and advertising agencies assume full liability for all content, 
including text, representations and illustrations of advertisements. No cancella-
tions are accepted after closing date. Advertisers may change artwork with each 
publication. Approval requests will be sent to the advertiser before each edition 
of Heber Valley Life magazine. If new artwork files or revision requests are not 
submitted by the advertiser before the material deadline, the advertisement will 
continue as in the most recent published issue. 

Pricing listed is per publication season (WINTER – SPRING – SUMMER – FALL).

Annual agreements receive $400 discount, $100 for each publication.

SAVE $400
with an annual sponsorship



HALF PAGE

$795
	         (WITH ANNUAL COMMITMENT OR $895/SEASON)

PRINT PLACEMENT –  
HALF PAGE ADVERTISEMENT
•	Logo recognition on inside back cover page,
 	 “I Support Heber Valley’s Positive Community Voice”
•	Full creative services are available

DIGITAL PLACEMENT –  
HEBERVALLEYLIFE.COM 
•	300x250 digital banner with reciprocating link  
	 to your website 
•	Logo placement on our “I Support Heber Valley’s 	
	 Positive Community Voice” page

SOCIAL MEDIA – @HEBERVALLEYLIFE 
•	1 post per season, Instagram, Facebook
• Authentic social media marketing endorsement or 	
	 product mention to over 2,500 relevant followers
• Shout-out recognition as a Positive Community 
	 Supporter

54 NORTH MAIN, HEBER CITY, UTAH 84032 

435-657-9679  |  INFO@HEBERVALLEYLIFE.COM 

WWW.HEBERVALLEYLIFE.COM

SEND MATERIALS TO: info@hebervalleylife.com 
Heber Valley Life magazine reserves the right to reject any advertisement at any 
time. Advertisers and advertising agencies assume full liability for all content, 
including text, representations and illustrations of advertisements. No cancella-
tions are accepted after closing date. Advertisers may change artwork with each 
publication. Approval requests will be sent to the advertiser before each edition 
of Heber Valley Life magazine. If new artwork files or revision requests are not 
submitted by the advertiser before the material deadline, the advertisement will 
continue as in the most recent published issue. 

Pricing listed is per publication season (WINTER – SPRING – SUMMER – FALL).

Annual agreements receive $400 discount, $100 for each publication.

SAVE $400
with an annual sponsorship



MENU OR SHOP LOCAL GUIDE

$495
	         (WITH ANNUAL COMMITMENT OR $595/SEASON)

PRINT PLACEMENT –  
MENU OR SHOP LOCAL GUIDE  
QUARTER PAGE MENU LISTING
•	Logo recognition on inside back cover page,
 	 “I Support Heber Valley’s Positive Community Voice”
•	Full creative services are available

DIGITAL PLACEMENT –  
HEBERVALLEYLIFE.COM 
•	Full seasonal menu or shop local listing with 
	 reciprocating link to your website 
•	Logo placement on our “I Support Heber Valley’s 	
	 Positive Community Voice” page

SOCIAL MEDIA – @HEBERVALLEYLIFE 
•	1 post per season, Instagram, Facebook
• Authentic social media marketing endorsement or 	
	 product mention to over 2,500 relevant followers
• Shout-out recognition as a Positive Community 	
	 Supporter

54 NORTH MAIN, HEBER CITY, UTAH 84032 

435-657-9679  |  INFO@HEBERVALLEYLIFE.COM 

WWW.HEBERVALLEYLIFE.COM

SEND MATERIALS TO: info@hebervalleylife.com 
Heber Valley Life magazine reserves the right to reject any advertisement at any 
time. Advertisers and advertising agencies assume full liability for all content, 
including text, representations and illustrations of advertisements. No cancella-
tions are accepted after closing date. Advertisers may change artwork with each 
publication. Approval requests will be sent to the advertiser before each edition 
of Heber Valley Life magazine. If new artwork files or revision requests are not 
submitted by the advertiser before the material deadline, the advertisement will 
continue as in the most recent published issue. 

Pricing listed is per publication season (WINTER – SPRING – SUMMER – FALL).

Annual agreements receive $400 discount, $100 for each publication.

SAVE $400
with an annual sponsorship



DIGITAL ONLY

$295
(WEEKLY RATE) 

54 NORTH MAIN, HEBER CITY, UTAH 84032 

435-657-9679  |  INFO@HEBERVALLEYLIFE.COM 

WWW.HEBERVALLEYLIFE.COM

WEBSITE HOMEPAGE TAKEOVER 
LEADERBOARD 728X90

SOCIAL MEDIA FEATURE 
INSTAGRAM/FACEBOOK

UPDATE UNIQUE VERSIONS OF:  
AD CREATIVE (1/WEEK) 

	 5,500  	 average  
		  monthly			 
		  website  
		  visitors

	 2,500  	 social  
		  media  
		  followers

SEND MATERIALS TO: info@hebervalleylife.com 
Heber Valley Life magazine reserves the right to reject any advertisement at any 
time. Advertisers and advertising agencies assume full liability for all content, 
including text, representations and illustrations of advertisements. No cancella-
tions are accepted after closing date. Advertisers may change artwork with each 
publication. Approval requests will be sent to the advertiser before each edition 
of Heber Valley Life magazine. If new artwork files or revision requests are not 
submitted by the advertiser before the material deadline, the advertisement will 
continue as in the most recent published issue. 

Pricing listed is per publication season (WINTER – SPRING – SUMMER – FALL).



FULL PAGE

8.375”x10.875” (trim) 
8.625”x11.125” (bleed) 
7.875”x10.375” (live)

IT’S ALL IN THE DETAILS
We ask that any ads provided as camera-ready are created using the following specifications. If you 
have any questions or need help setting up your file, please just ask! We have an in-house design team 
that can help you with your ad design or provide a template for setup.

Sales Inquiries?
Scott Stahley 
813-493-5609 

info@hebervalleylife.com

Story Ideas?
We’d love to hear from 
you. If you have an idea 
for a featured story in an 
upcoming Heber Valley 

Life publication,  
please don’t be shy! 

435-657-9679 
submissions@

hebervalleylife.com

Production 
Help?

Kristin Bunnell 
435-657-9679 

info@hebervalleylife.com

 
 
 
 
 
 
 
 
 
 
 
ADS MUST BE BUILT IN 
CMYK, no RGB or spot colors 
please.

RICH BLACK BUILD  
areas with solid black color 
should be built as:  
40-C / 30-M / 20-Y / 100-K

FONTS  
Fonts must be embedded or 
outlined in the print-ready file. 
If a font cannot be embedded 
due to a licensing restriction, 
please choose another font.

IMAGE QUALITY  
Photos must be minimum 300 
DPI at 100% of usage.

PRINT-READY FILES 
Press-ready PDF files are 
preferred. We also accept JPG, 
and working files with all links 
and fonts included.

MARKS & BLEEDS 
Please DO NOT include crop 
or bleed marks. DO include a 
bleed of 0.125” on four sides.

HALF PAGE

7.25”x4.75”

ad specs annual schedule
Heber Valley Life magazine is a quarterly publication.

PRODUCTION DATES 
SPRING	 SUMMER	 FALL	 WINTER

SPONSORSHIP RESERVATION  
January 15	 April 15	 July 15	 October 1

MATERIAL  
February 1	 May 1	 August 1	 November 1

PUBLICATION/PRINT DATES  
March 1	 June 1	 September 1	 December 1

QUARTER  
PAGE

3.5”x4.75” 


